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Abstract

Geographical challenges and limited access to financial services are the primary factors affecting the
competitiveness of businesses in island regions. This study aims to examine the effects of financial
literacy and digital payment accessibility on the financial performance of Micro, Small, and Medium
Enterprises (MSMESs) in the Seram Islands. This study employed a quantitative associative approach
with a field research design. Data were collected through questionnaires distributed to 90 MSME
owners across three districts in the Seram Islands using purposive sampling. The data were analyzed
using classical assumption tests and multiple linear regression analysis with SPSS version 25. The
results indicate that financial literacy has a positive and significant effect on financial performance,
suggesting that higher levels of financial literacy lead to better financial performance among MSMEs.
Likewise, digital payment accessibility also has a positive and significant effect, indicating that greater
access to digital payment technologies contributes to improved business performance.
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Introduction
Micro, Small, and Medium Enterprises (MSMESs) play a vital role in Indonesia's economy. Based on
data from the Ministry of Cooperatives and SMEs, MSMEs contribute 61.1% of Indonesia's Gross
Domestic Product (GDP) and account for nearly 97% of total employment in the country (Kemenkop
UKM, 2021). Despite their significant contribution, many MSMEs continue to face challenges in
financial management and access to formal financial services.(Lestari et al., 2024).

Table 1. Number of Micro and Small Industrial Enterprises by Province in Maluku (Units)

Year Micro Small
2020 21.890 311
2021 35.253 111
2022 33.406 207
2023 61.308 199
2024 41.326 2.169

Source: Statistics Indonesia (BPS), 2025

Although MSMEs in Maluku Province have considerable growth potential, they continue to face
various structural challenges. According to Statistics Indonesia (BPS, 2025), the number of micro and
small enterprises has fluctuated in recent years, indicating ongoing challenges in maintaining
business sustainability. In addition, the Government Performance Report (LKIP) of the Office of
Cooperatives and SMEs of Maluku Province reveals that low managerial capacity, limited
technological capabilities, and restricted access to productive resources remain the primary barriers to
MSME development in the region (Maluku, 2023). According to Bank Indonesia, the main financing
constraints faced by MSMEs include insufficient collateral and limited access to banking information
(Bank Indonesia, 2024). In Maluku, the distribution of People's Business Credit (KUR) and Ultra-Micro
Financing (UMi) has also fluctuated over time. In 2025, credit disbursement reached IDR 520.68
billion; however, its distribution remained uneven due to geographical barriers and inadequate
financial infrastructure. As a result, many MSMEs experience unstable cash flow, limited opportunities
for business expansion, and low profitability, ultimately threatening their long-term sustainability
(Permadani et al., 2025).

One factor influencing the financial performance of MSMEs is financial literacy. Financial literacy

encompasses the knowledge, skills, and confidence required to make sound financial decisions and
manage financial resources effectively. Several studies have reported that financial literacy has a
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positive and significant effect on the financial performance of MSMEs (Dina et al., 2024; Ingkiriwang
et al.,, 2025; Muammar et al.,, 2025). However, other studies have found no significant effect,
suggesting that financial knowledge has not been effectively translated into business management
practices (Bene et al., 2024; Rani & Desiyanti, 2024). These inconsistent findings indicate the
existence of a research gap that warrants further investigation.

In addition to financial literacy, the development of digital technology has encouraged the use of digital
payments as a transaction tool that can improve MSME efficiency and competitiveness. Several
studies show that digital payment has a positive effect on MSME financial performance by expanding
market reach, improving operational efficiency, and facilitating transactions (Wibisono, 2024; Aprilia et
al., 2025; Maharani & Yuliati, 2024). However, these benefits depend on technology accessibility and
digital infrastructure. In archipelagic regions such as Maluku, limited internet access remains a barrier
to the adoption of digital payment systems (News, 2022).

Seram Islands, one of the regions in Maluku Province, are characterized by geographical constraints
that limit access to financial services and digital technology, which may adversely affect the financial
performance of MSMEs. Given these conditions, this study aims to examine the effects of financial
literacy and digital payment accessibility on the financial performance of MSMEs in Seram Islands.
The findings of this study are expected to enrich the existing literature on MSME financial
performance in archipelagic regions and provide valuable insights for policymakers, financial
institutions, and MSME owners in supporting business competitiveness and long-term sustainability.

Literature Review

Resource-Based View (RBV)

The Resource-Based View (RBV), introduced by Wernerfelt (1984) and further developed by Barney
(1991), posits that competitive advantage and organizational performance are determined by a firm's
ability to utilize resources that are valuable, rare, inimitable, and non-substitutable (Masitoh, 2019, as
cited in Lubis, 2023; Rohmawan et al., 2025). In the context of MSMEs, financial literacy represents
an intangible resource that enhances decision-making and effective financial management. Therefore,
strengthening financial literacy can improve the financial performance of MSMEs and support the
achievement of business objectives (Apriani, 2025).

Technology Acceptance Model (TAM)

The Technology Acceptance Model (TAM), developed by Davis (1989), posits that technology
acceptance is influenced by perceived usefulness and perceived ease of use. The perception that a
technology is useful and easy to use increases the likelihood of its adoption (Nurohman et al., 2022).
In this study, digital payment accessibility refers to the extent to which MSME owners can access and
use digital payment systems to support their business activities.

Financial Performance of Micro, Small, and Medium Enterprises (UISMEs)

Financial performance refers to the outcomes achieved by comparing actual results with expected
targets to evaluate the level of organizational achievement (Liow, 2023). In the context of MSMEs,
financial performance reflects the effectiveness of utilizing business assets to generate income and
serves as an indicator of a firm's financial health. In other words, it demonstrates the ability of MSMEs
to generate profits that exceed the costs incurred, thereby reflecting the overall success of the
business (Tambunan et al., 2021).

Financial Literacy

According to the National Financial Literacy Strategy (OJK, 2017), financial literacy is the process of
improving individuals' knowledge, confidence, and skills to manage their finances effectively. Similarly,
the OECD (2006) defines financial literacy as the ability, willingness, and confidence to apply financial
knowledge and understand financial risks in making informed decisions that support the financial
well-being of individuals and society (as cited in Asari et al., 2023).

Digital Payment Accessibility

Digital payment is a payment system that utilizes internet connectivity, enabling transactions to be
conducted efficiently and conveniently through smartphones and other internet-enabled devices
(Surachman et al., 2024). Digital payment accessibility refers to the ease with which individuals or
business owners can access and use digital payment services. A higher level of accessibility
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increases the likelihood that financial transactions can be conducted safely, efficiently, and
conveniently.

The Effect of Financial Literacy on the Financial Performance of MSMEs in Seram Islands
Financial literacy is a combination of knowledge, skills, and confidence in managing financial
resources to achieve financial well-being (Arianti, 2022). Based on the Resource-Based View (RBV),
financial literacy represents an intangible resource that can enhance financial management efficiency
and strengthen business competitiveness (Lubis, 2023). Several studies have reported that financial
literacy has a positive and significant effect on the financial performance of MSMEs by improving
budgeting practices, debt management, and cash flow management (Candraningsih et al., 2023;
Wibisono, 2024; Maharani & Yuliati, 2024). However, Bene et al. (2024) and Rani and Desiyanti
(2024) found no significant effect, suggesting that financial literacy has not been effectively translated
into business management practices. In the Seram Islands, where access to formal financial services
remains limited, the ability to manage financial resources independently is expected to play a crucial
role in improving the financial performance of MSMEs. Based on this rationale, the following
hypothesis is proposed:

H1: Financial literacy has a positive and significant effect on the financial performance of MSMEs in
Seram Islands.

The Effect of Digital Payment Accessibility on the Financial Performance of MSMEs in Seram
Islands

Digital payment accessibility reflects the ease with which business owners and consumers can access
and use cashless payment services without physical or technical barriers (Fatma, 2024, as cited in
Wibisono, 2024). Based on the Technology Acceptance Model (TAM), technology adoption is
influenced by perceived ease of use and perceived usefulness in supporting business activities (Hibur
et al.,, 2020). Several studies have reported that digital payment accessibility has a positive and
significant effect on the financial performance of MSMEs by improving transaction efficiency and cash
flow management (Muammar et al., 2025; Aprilia et al., 2025; Rani & Desiyanti, 2024). In the Seram
Islands, digital payment systems serve as an important alternative to overcome the limited availability
of banking services and ATMs across the archipelagic region. Based on the theoretical foundation and
previous empirical findings, the following hypothesis is proposed:

H2: Digital payment accessibility has a positive and significant effect on the financial performance of
MSMEs in Seram Islands.

Method

This study employed a quantitative research method with an associative approach. The study
population consisted of all MSMEs in the Seram Islands, including West Seram Regency, Central
Maluku Regency, and East Seram Regency. The sample was selected using a purposive sampling
technique based on the following criteria: (1) the respondent was the owner or primary manager
responsible for the business's financial management; (2) the business had adopted digital payment
systems; (3) the business had been operating for at least one year; and (4) the business was located
in the Seram lIslands. A total of 90 MSMEs were included in the sample, with 30 MSMEs selected
from each regency.

Primary data were collected through a Google Forms questionnaire developed based on indicators
adopted from previous studies. All questionnaire items were measured using a five-point Likert scale
ranging from 1 (strongly disagree) to 5 (strongly agree). Financial literacy was measured using
indicators of financial knowledge, savings, insurance, and investment (Wibisono, 2024). Digital
payment accessibility was measured using indicators of convenience, ease of access, and perceived
usefulness of digital payment services (Abidin, 2024). Financial performance was measured using
indicators of asset growth, sales turnover, and net profit (Wibisono, 2024).

Before hypothesis testing, the validity and reliability of the research instruments were assessed.
Construct validity was examined using the Pearson Product-Moment correlation test, while reliability
was evaluated using Cronbach's Alpha. A Cronbach's Alpha coefficient greater than 0.70 indicated
that the instrument was considered reliable (Ghozali, 2016, as cited in Firna, 2024; Ghozali, 2021, as
cited in Apriani, 2025).

After the research instruments were confirmed to be valid and reliable, the classical assumption tests
were conducted as prerequisites for multiple linear regression analysis. These tests included the
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normality test, multicollinearity test, and heteroscedasticity test. The normality test was performed

using the Kolmogorov—Smirnov test with the Monte Carlo approach. Multicollinearity was assessed

using the Tolerance and Variance Inflation Factor (VIF) values, while heteroscedasticity was examined

using Spearman's Rho test (Ghozali, 2013; Firna, 2024). Finally, the hypotheses were tested using

multiple linear regression analysis with SPSS based on the following equation:
Y=a+B Xy +BX, +¢€

In this equation, Y represents the financial performance of MSMEs, X; represents financial literacy,
X, represents digital payment accessibility, a is the constant, (3 is the regression coefficient, and € is
the error term. The effect of each independent variable was examined using the t-test at a 5%
significance level, while the coefficient of determination (R?) was used to measure the ability of the
independent variables to explain the variation in the financial performance of MSMEs (Sugiyono,
2013).

Results and Discussion

This study involved 90 MSMEs operating in Seram Islands, covering Masohi City, Kairatu District, and
Bula City. The analysis included descriptive statistics, classical assumption tests, and multiple linear
regression analysis to examine the effects of financial literacy (X1) and digital payment accessibility
(X2) on the financial performance of MSMEs (Y).

Characteristics of Respondents and Descriptive Analysis

Primary data were collected from 90 MSME owners across three regions of Seram Island, namely
Masohi (Central Maluku), Kairatu (West Seram), and Bula (East Seram). The descriptive analysis
revealed that the Quick Response Code Indonesian Standard (QRIS) was the most widely used
digital payment method among respondents, with 61 MSMEs (67.8%) adopting it, followed by bank
transfers (26.7%) and e-wallets (5.6%). Based on business age, the majority of MSMEs had been
operating for 3—4 years (58.9%), followed by 5-6 years (17.8%) and 1-2 years (15.6%). The
distribution of respondents indicates that the three regions represent relatively diverse business
characteristics, providing an overview of the condition of MSMEs across the Seram Islands.

Classical Assumption Tests

Before hypothesis testing, instrument quality tests and classical assumption tests were conducted to
ensure the suitability of the regression model. The validity test results showed that all items had
calculated correlation coefficients (r-values) greater than the critical r-value (0.2072), while the
reliability test indicated that all variables had Cronbach's Alpha values above 0.70, namely financial
literacy (0.875), digital payment accessibility (0.928), and the financial performance of MSMEs
(0.916), confirming that the instruments were valid and reliable. Furthermore, the normality test using
the One-Sample Kolmogorov—Smirnov test with the Monte Carlo approach produced a significance
value of 0.051 (>0.05), indicating that the residuals were normally distributed. The multicollinearity test
also indicated no evidence of multicollinearity, with a Tolerance value of 0.394 (>0.10) and a Variance
Inflation Factor (VIF) of 2.537 (<10). In addition, the Spearman's Rho heteroscedasticity test produced
significance values of 0.599 for financial literacy and 0.732 for digital payment accessibility (p > 0.05),
indicating that the regression model was free from heteroscedasticity.

Hypothesis Testing
Multiple Linear Regression Analysis
Table 2. Multiple Linear Regression Analysis Results

Coefficients?®

Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -.842 1.623 -.519 .605
X1 527 .082 .495 6.459 .000
X2 .364 .062 453 5.907 .000

a. Dependent Variable: Y

Source: Data processed using SPSS 25.
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The constant value was -0.842, indicating the financial performance of MSMEs when the financial
literacy and digital payment accessibility variables are equal to zero. The regression coefficient for
financial literacy was 0.527, indicating that a one-unit increase in financial literacy would increase the
financial performance of MSMEs by 0.527 units, assuming that the other variables remain constant.
Meanwhile, the regression coefficient for digital payment accessibility was 0.364, indicating that a
one-unit increase in digital payment accessibility would increase the financial performance of MSMEs
by 0.364 units, assuming that the other variables remain constant.

Table 3. t-test Results (Partial Test)

Coefficients®

Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) -.842 1.623 -.519 .605
X1 527 .082 .495 6.459 .000
X2 .364 .062 453 5.907 .000

a. Dependent Variable: Y

Source: Data processed using SPSS 25.

The results of the t-test indicate that financial literacy (X1) has a positive and significant effect on the
financial performance of MSMEs (Y), with a t-value of 6.459 and a significance level of 0.000 (<0.05).
Similarly, digital payment accessibility (X2) has a positive and significant effect on the financial
performance of MSMEs, with a t-value of 5.907 and a significance level of 0.000 (<0.05). These
results indicate that improvements in financial literacy and digital payment accessibility contribute to
enhanced financial performance among MSMEs.

Coefficient of Determination (R?) Test
Table 4. Coefficient of Determination (R?) Results
Model R Adjusted R square Std.error of the estimate
1 0.894 0.794 2.124
Source: Data processed using SPSS 25.

The coefficient of determination test showed that the correlation coefficient (R) was 0.894, indicating a
very strong relationship between financial literacy and digital payment accessibility and the financial
performance of MSMEs. The adjusted R square value of 0.794 indicates that 79.4% of the variation in
MSME financial performance can be explained by these two independent variables, while the
remaining 20.6% is influenced by other factors outside the research model.

Discussion

Analysis of the Effect of Financial Literacy (X1) on Financial Performance (Y)

The results of the partial hypothesis test indicate that H1 is supported, demonstrating that financial
literacy has a positive and significant effect on the financial performance of MSMEs in Seram Island (t
= 6.459, significance level = 0.000). These findings suggest that higher levels of financial literacy
enable more effective business management, which in turn contributes to improved financial
performance. The results support the Resource-Based View (RBV), which considers financial literacy
an intangible resource that provides a competitive advantage through more effective financial decision
making. These findings are consistent with previous studies by Candraningsih et al. (2023),
Ingkiriwang et al. (2025), and Muammar et al. (2025), which reported that financial literacy has a
positive effect on the financial performance of MSMEs. However, these findings differ from those of
Bene et al. (2024) and Rani and Desiyanti (2024), who found that financial literacy did not have a
significant effect because it had not been optimally implemented in business management.

Analysis of the Effect of Digital Payment Accessibility (X2) on Financial Performance (Y)

The results of the H2 hypothesis test indicate that digital payment accessibility has a positive and
significant effect on the financial performance of MSMEs (t = 5.907, significance level = 0.000). These
findings suggest that greater accessibility to digital payment systems enhances transaction efficiency
and contributes to improved financial performance among MSMEs in Seram Island. This result is
consistent with the Technology Acceptance Model (TAM), which explains that perceived usefulness
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and perceived ease of use encourage technology adoption. The findings are also consistent with
previous studies by Dina et al. (2024), Aprilia et al. (2025), and Wibisono (2024), which reported that
digital payment has a positive effect on the financial performance of MSMEs. Furthermore, the use of
digital payment improves transaction efficiency, reduces the risks associated with cash handling, and
expands market reach, thereby supporting improvements in business financial performance (Yuniar &
Adriani, 2023; Maharani & Yuliati, 2024).

Conclusion

This study demonstrates that financial literacy and digital payment accessibility have positive and
significant effects on the financial performance of MSMEs in Seram lIslands. Financial literacy
enhances entrepreneurs' ability to manage financial resources and make informed financial decisions,
while digital payment accessibility improves transaction efficiency and expands market opportunities.
These findings suggest that strengthening financial capabilities and promoting the adoption of digital
payment technologies are important strategies for improving the financial performance of MSMEs in
archipelagic regions.

This study offers practical implications for local governments, financial institutions, and digital financial
service providers by highlighting the importance of strengthening financial literacy programs and
expanding access to digital payment infrastructure and services to support MSME development.
However, this study has several limitations. It relies on self-reported data and measures financial
performance based on respondents' perceptions, which may introduce response bias. Therefore,
future research is encouraged to extend the investigation to other archipelagic regions and utilize
verified financial statement data to produce more accurate and generalizable findings.
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	Resource-Based View (RBV) 
	The Effect of Financial Literacy on the Financial Performance of MSMEs in Seram Islands 
	 
	The coefficient of determination test showed that the correlation coefficient (R) was 0.894, indicating a very strong relationship between financial literacy and digital payment accessibility and the financial performance of MSMEs. The adjusted R square value of 0.794 indicates that 79.4% of the variation in MSME financial performance can be explained by these two independent variables, while the remaining 20.6% is influenced by other factors outside the research model. 
	 
	Discussion 
	The results of the partial hypothesis test indicate that H1 is supported, demonstrating that financial literacy has a positive and significant effect on the financial performance of MSMEs in Seram Island (t = 6.459, significance level = 0.000). These findings suggest that higher levels of financial literacy enable more effective business management, which in turn contributes to improved financial performance. The results support the Resource-Based View (RBV), which considers financial literacy an intangible resource that provides a competitive advantage through more effective financial decision making. These findings are consistent with previous studies by Candraningsih et al. (2023), Ingkiriwang et al. (2025), and Muammar et al. (2025), which reported that financial literacy has a positive effect on the financial performance of MSMEs. However, these findings differ from those of Bene et al. (2024) and Rani and Desiyanti (2024), who found that financial literacy did not have a significant effect because it had


